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PETS

Best Pet Insurance
Company

Dotsure
OUTsurance

Best Pet Shop
Sandton Pet Boutique
Animal Kingdom

Best Dog Food Make
Doggy Chef
Bobtail

Best Cat Food Make
Whiskas
Catmor

Best Vet
Greenside
Randburg

Best Animal Hospital
Greenside Animal Hospital
SPCA

Best Doggie Parlour
Dazzling Doggy Spa
The Puppy Palace

Best Pet Hotel
Team Pet Sitters
Paws Resort

Best Pet Obedience
Training School

K9 Training Centre
Furbabies Training School

Best Pet Friendly
Park

Walkhaven Dog Park
Emmarentia Dog Park

Best Place to Buy Pet
Accessories

Pet Heaven

Pet Zone

Contest encourages and rewards excellence and quality

THE Readers’ Choice competition
empowers consumers by letting
them have a say regarding the
levels of service they receive from
businesses and service providers.
They get the chance to vote for
their favourite businesses, service
providers or items in the various
categories of the competition and
also stand to win prizes in The Star
Readers’ Choice draw.

Readers have six weeks to vote
for their favourite entity/item in
‘best’ categories, including the
following: Best Service, Shopping,
Places, Food, Drink and Entertain-
ment. At the end of six weeks, the

votes for the nominees are tallied must be at least 18 years old.

and the winners and runners-up of

each category announced and
published in The Star Read-
ers’ Choice supplement.
Readers must fill in at

least 50 categories to be
eligible for the competition
and the Readers’
Choice draw, in

which partici-
pants can win cash
prizes. Entries

must be submit-
ted on an original

This year we introduced an
online entry form as well
during Covid-19.

The competition gives
consumers the opportunity
to endorse their ‘favour-

ites’ and thereby serves
as invaluable
feedback to the
nominees regard-
ing the quality of
their services or
products. As they
say, there’s always

and official entry 8| muFiEm
ballot and entrants

Our 2020

WINNERS

Francinah Nono Chauke,
Ist Prize Winner R10 000

John Khoza,
2nd Prize Winner R7 000

Phillip Sebela,
3nd Prize Winner R3 000

MAKING
THE IMPOSSIBLE

POSSIBLE

The $tar room for improve-
ment; businesses/

Canon’s path
towards
sustainability

CANON operate according to the
philosophy of Kyosei—a Japanese
word that means ‘living and work-
ing together for the common
good’. This philosophy shapes
everything they do as a business
and underpins their vision for
sustainability.

They passionately believe in
the benefits Canon, its people,
products and services can bring
to their customers and wider soci-
ety. They ensure that continuing
to deliver these benefits is critical
to their vision.

Two key focus areas on their
journey to sustainability have
come to the fore. Firstly, they
want to make a meaningful con-
tribution to the development of a
circular economy, building on the
progress they have already made

service providers can always strive
to improve on their performances
based on consumers’ perceptions of
their levels of service. We hope that
at the end of the day, the consumer
gets a better deal.

We try to be as fair as possible
by including as many categories
as we possibly can in order to give
every one a good shot at winning
or at being nominated runners-up.

Businesses themselves have
given the competition the thumbs
up for allowing customers to give
them feedback regarding their
services. This shows how Readers’
Choice is a win-win challenge.

in the remanufacturing and refur-
bishing of devices and recycling
printer cartridges, thus reducing
environmental impacts.

Secondly, they want to create
social value by supporting the
delivery of creative learning.
One way they’re doing this is by
empowering young people to tell
visual stories about the need for
change. They equip them with the
skills, tools and platforms they
need to share their stories with
the world and create new oppor-
tunities both for themselves and
others in their communities.

And most importantly, their
sustainability approach is ori-
ented around listening to their
customers. Only by being open
to new ideas and approaches can
they create a future that’s better
for everyone.

To read more about sustain-
ability at Canon, please go to
canon.co.za/sustainability.

Canon

and ground-breaking

technology. For Canon,
every design and every
innovation is about breaking
down the boundaries of possi-
bilities for photographers and film-
makers. Every product requires us to
ask ourselves the fundamental questions:

To be recognised by the Readers’ Choice is a
massive honour that delights us as a business,
and for this, we would like to thank you.
However, this special success needs to be
shared with our incredible and dedicated
community, the Canon Collective, who live for
the story each and every day and make this
journey worthwhile for our team.

While we promise to
always be cutting-edge and
game-changing, we pride ourselves
on being imaging technology experts, first
and foremost. We want to set sail for new and
uncharted frontiers and make sure that the
impossible is made possible. We want to create
new ways for you to share your stories with the
world. We want to see life through your lens.

For us, the award-winning Canon EOS R5 is more
than just snapping 45-megapixel photos at up

to 20 frames per second, or capturing cinematic

12-bit 8K RAW video by using the entire width of
the camera’s sensors.

performance and
ground-breaking

“ | Uncompromising
technology.

It’s more than redefining and rethinking what’s
possible with mirrorless cameras and all the vivid
details you can experience like never before. It’s
about revolutionising photography and film-
making through uncompromising performance

How can we be better than before? How can

we set new benchmarks all over again? And how
can we use the technology to help transform
your creativity?

Canon

Live for the story_
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What does it mean to put your trust in OUTsurance? Well, for over 1.2 million South Africans and counting, it means
value for money products that you can depend on. It means authentic, compassionate OUTsurance agents and brokers

that you can count on. And, above all, it means having peace of mind, knowing that we stick to our brand promise.
Just last year alone, we paid out over R5 billion to our clients when they needed us most.
And those who didn't need to claim got their rightful share of over R504 million

in OUTbonuses.

Isn’t it time you relooked who you trust with your insurance?

sms ‘star’ to 45303 | call 08 600 60 000 | visit outsurance.co.za

You always get
something out.

OUTsurance Insurance Company Limited and OUTsurance Life are licensed insurers and FSPs. The OUTbonus is a standard product feature, only paid after three claim-free years and premium dependent. Data based on
financial year ending 2020. OUTvest is an authorised FSP. All COVID-19 precautions, screening and safety measures were adhered to during filming. Ts and Cs apply. Calls: standard rates apply. SMS: 50c. OB21/0900/E
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Isn't it time you got

something OUT?

THE COVID-19 pandemic has
revealed that South Africans need
more than just insurance cover.
They need quality products that
don’t break the bank, insurance
professionals with compassion, and
a company that keeps its brand
promise. That’s why over a million
South Africans have put their trust
in OUTsurance.

Here are some real stories
from OUTsurance’s clients:

Mark Fox

Business OUTsurance client

The COVID-19 pandemic has
been tough on the tourism industry,
with Mark’s business, Foxy Croco-
dile Bush Retreat, being no excep-
tion. But thanks to OUTsurance
paying his Business Interruption
claim, Mark was able to keep his
business afloat and retain all of his
employees. According to Mark, he
trusts OUTsurance because they
“look for a reason to pay you, not
for a reason not to pay you”.

Thato Immaculate
Mokoena

OUTsurance vehicle insurance
client

Thato remembers the day she
went back to work after lockdown.
“Beautiful day, the sun was out
then, chaile time...and
my car is gone!” She
panicked and wanted to
cry, but Dimpho from
OUTsurance told her
everything would be
alright, and her claim
was authorised just two
dayslater. “Trust means
someone will do as they
say”, says Thato. “As an
accountant, if I trust

Thato

FINES
PROTECT

LICENCE
PROTECT

VISIT WWW.TWT.TO FORYOURN
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FREE

Tiger

Advantage

S MONTH
MEMBERSHIP

FOR1VEHICLE
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OUTsurance, you can too”.

Ethne Delport

OUTsurance Life policy bene-
ficiary

Losing her husband to COVID-
19 was devastating for Ethne and,
understandably, she was dread-
ing having to speak to insurers.
But when she spoke to Andrew at
OUTsurance, she was relieved to
find that he didn’t speak to her as a
consultant to a client. “He treated
(her) like a person that was going
through a tragedy”. She knew she
could count on him to make the
claims process go as smoothly as
possible.

Are you ready to get more OUT
of your insurance cover? Switch to
OUTsurance today to experience
their extensive product offering,
underpinned by awesome ser-
vice.

Visit outsurance.co.za Call 08
600 60 000 SMS ‘STAR’ to 45303

OUTsurance Insurance Com-
pany Limited and OUTsurance
Life are licensed insurers and FSPs.
Data based on the 2020 financial
year. Client comments do not con-
stitute financial advice. Ts and Cs
apply. Calls: standard rates apply.
SMS: 50c.

PLUS

POTHOLE ACCIDENT
PROTECT PROTECT
ULl
BAIL DISCOUNT
PROTECT BENEFIT

Checkers voted SA’s best grocery
store and supermarket brand

venience, quality
and freshness and
through constant
innovation has
brought many
unique experiences
to its customers,
including:
world-class retail
with its new Fresh
X stores, such as
the recently opened

Checkers take winning the accolade as a
wonderful acknowledgement

IT’S official: Checkers is South Afri-
ca’s best grocery store and super-
market brand as voted by readers of
The Star in their annual 2020 Star
Readers’ Choice awards.

Checkers is known for con-

Checkers Rosebank;

Checkers Sixty60,
South Africa’s first
60-minute grocery
delivery service from a super-
market chain;

the hugely successful Xtra Sav-
ings rewards programme;

an ever-growing range of private
label products including Simple

Truth and Oh My Goodness!

“We are delighted to be
recognised as South Africa’s best
grocery store and are proud to be
adding this award to our growing
list of accolades. It is a wonderful
acknowledgement of our team’s
commitment to continually serve
our customers better. We're keeping
this momentum in 2021 and have
some exciting tricks up our sleeve,
including the introduction of new
product ranges and stores,” says
Willem Hunlun, Chief Operating
Officer for Checkers.

Thousands of The Star readers
cast their votes in the 2020 Star
Readers’ Choice Awards to honour
brands and products that they truly
love and highlight those businesses
considered best in their category in
the country.

Tiger Wheel & Tyre voted best tyre fitment centre

STARTING off 2021 on an opti-
mistic note is the nation’s leading
auto fitment centre — Tiger Wheel
& Tyre — who were recently named
“Best Tyre Fitment Centre” in The
Star Readers’ Choice Best of the
Best Awards for 2020.

“We are greatly humbled by
this incredible honour and thank
the wonderful people of South
Africa for choosing us”, said
Farishta Singh — Group Market-
ing Executive at TiAuto Invest-
ments.

“As a brand, it’s our respons-
ibility to continuously provide
superior products and services.
However, it’s our people — our
amazing staff - that play such

</HanNKookK Y MICHELIN

an integral role in our business,
ensuring our customers are happy
and receive the best service that
we can provide. It is a testament
to this service that consumers
across South Africa have voted
us in top spot for ten consecutive
years.”

Regarded as one of the most
influential daily English publica-
tions, each year The Star encour-
ages readers to vote for their num-
ber one choice of retail outlets.
Over the last decade Tiger Wheel
& Tyre has triumphed as the top
pick in its category and voted as
first choice in businesses to be con-
sidered, contacted and searched
online when deciding to purchase

BFGoodrich 2ZRIDGESTONE

RreE

Drive free
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2020

BEST TYRE
FITMENT CENTRE

EARS RUNNI/Vg
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T
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wheel&Tyre

tyres.

Visit the multi award-winning
brand today! And, whether you
shop online or in-store, take advan-
tage of their latest promotion and
get a FREE 3-month membership
to Tiger Advantage Plus benefit
program when you purchase any
2-premium brand tyres. For more
information log on to www.twt.to
or find us on Facebook, Twitter
and Instagram using the handle
@TigerWheelnTyre

Due to the Covid-19 pandemic
and for the safety of our customers
and staff, Tiger Wheel & Tyre con-
tinues to implement and encourage
strict hygiene protocols and social
distancing across all stores.

WHEN YOU BUY ANY
2 OR MORE PREMIUM TYRES

GOODSYEAR

Y YOKOHAMA

THANK YOU
FOR VOTING US

* W %
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Winning Readers’
Choice Award an
absolute honour

TO win the Readers’ Choice Award
twice in a row — and for a year that
challenged every person, business
and industry in South Africa (and
the world) - is both thrilling and
humbling.

It is thrilling in that Glasfit is
committed to its promise to fit the
best, best. It’s not just a slogan - it’s
how they and their staff operate
within and across their network
of 115 fitment centres, and how
they have operated for the past 30
plus years.

The Star Readers’ Choice Award
validates their commitment to
consistent and reliable service,
their long-standing values
- family, community, trust,
service and quality - and
their passion for innova-
tion.

It is also humbling, in
that they couldn’t have won
if not for their hardworking and
conscientious staff, reliable sup-

pliers, dependable partners, and,
of course, their loyal customers.

As we move into the new chal-
lenges of 2021, they will continue to
offer not only the best windscreen
fitment service, but a wide choice
of highly-affordable, quality-as-
sured motor glass, motor solutions
and building glass products.

Glasfit sincerely thank The
Star’s readers for nominating them
the Best of the Best — and promise
that they will continue to fit the
best, best!

Glasfit fit the best, best

Endeavouring to
keep the promise to
customers at all times

ROMAN’S Pizza is a proudly South
African take-away brand founded
in 1993. Their South African roots
propel them to always celebrate

may differ from actual products)

Best Pizza, Best Value. (Please note images

EDUCATION

Best College/FET
Boston
Damelin

Best Distance
Learning
Unisa

Lyceum

Best Online Learning
Boston
Wits University

Best High School
Jeppe High School for Girls
Jeppe High School for Boys

Best Primary School
Crawford
Curro

Best Private
School
Reddford High
Curro

Best University
Wits University
University of Jhb

Best Nursery School
Montessori
Curro

all things South African and the
interests and demands of their
customers is always front of mind
for their brand. The passion they
have for this industry
shows in their dedi-
cation to always keep
ahead of and abreast
of trends. They value
their customers and
are constantly looking
for ways to improve
on their promise of
serving the Best Pizza,
Best Value. So, it is
a great honour to be
recognised for that
promise of being the
Best Pizza as voted for
by their customers for
the Readers’ Choice
awards. As a brand
Roman’s Pizza is proud
of thisrecognition and
endeavours to Kkeep
with the promise of
Best Pizza, Best Value
ensuring that they continue to
engage with all their customers
through their excellent customer
service. Promising that they will
meet you where you are as you
always take the time to come to
where they are! They are the
Best of the Best because of the
customers that love their brand
and for that and this recognition
they are eternally grateful! They
would like to say Thank You for
the support and the recognition
by readers of The Star.

FINANCIAL

Best Asset Finance Company
Wesbank
Nedbank

Best Financial Institution
Discovery Bank
Capitec Bank

Best Car Insurance Company
OUTsurance
King Price

Best Life Insurance Company
OUTsurance
Momentum

Best Investment Company
0Old Mutual
Sanlam

Best Long Term Insurance
Company

Old Mutual

Santam

Best Short Term Insurance
Sanlam
OUTsurance -

Best Home Loan Company
SA Home Loans
FNB

Best Short Term Cash Loan
Direct Axis
Wonga

Best Long Term Cash Loan
Direct Axis
FNB

Best Funeral Insurance
Avbob
Hollard

gencel 43574/

We sincerely thank The Star’s readers for
nominating us as the Best of the Best in the
Windscreen Fitment Centre category - for
the second year in a row!

GLASFIT

We fit the best, best.

24/7 caLL cenTre Q 0860 123 423

€@ glasfit.com
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A BIG THANK YOU

TOALL OUR VALUED CUSTOMERS WHOQ VOTED US

BEST PIZZA BRAND

IN THE STAR “READERS CHOICE AWARDS”

WANT TO KNOW WHAT ALL THE FUSS IS ABOUT?
ORDER ONLINE €X ROMANSPIZZA.CO0.ZA
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THANK YOU

FOR CHOOSING US AS THE

BEST GLASS
FITMENT CENTRE

We believe In making a difference
by solving glass problems

with REAL care

Our professionally trained employees dedicate themselves each day to
delivering our promise to you, solving glass problems with REAL care.
We THANK YOU, our loyal customers, for acknowledging this commitment and
we value your confidence in us and your ongoing support.

PG Glass uses Shatterprufe® and Safevue® products, manufactured locally,

ensuring we replace your glass with an SABS approved quality product,
while we help keep South Africans employed.

0860 03 03 03
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Standing by
repair your da

Safety Checklist

PG Glass convenience,
One-stop for all your
vehicle essentials

WITH over 110 fitment centres
nationwide and a fleet of mobile
units, PG Glass are conveniently
located and will come to a loca-
tion of your choice to repair your
windscreen. For your safety and
peace of mind, they have imple-
mented strict hygiene protocols
ensuring continuous sanitisation
of their mobile units and fitment
centres.

Their technicians are trained
in accordance with the PG Way
of Fitting — which is based on
international standards and guide-
lines, ensuring they consistently
deliver quality workmanship and
highest safety standards without
compromise.

Comprehensive product and
service offering - Convenience for
you.

O

*Some services available at
selected Fitment Centres nation-
wide.

For more on the PG Glass
product offering visit www.pg-
glass.co.za

National Customer Contact
Centre 0860 03 03 03

Connect with PG Glass on
Facebook I LinkedIn I Instagram
I Twitter

3 ways product quallty affects your brand

IMPROVE customer retention,
build brand trust and boost ROI
by emphasising product qual-
ity

Almost everyone would agree
that the quality of a product is
important, but not everyone has
the same idea of what consti-
tutes high quality. For example,
some people consider a product
high-quality if it’s luxurious or
durable, whereas others may value
efficiency or ease of use.

Regardless of the definition,
product quality affects companies’
purchasing decisions and prof-
itability. Read on to learn what
constitutes product quality, why
quality is important and how to
improve the quality of your prod-
ucts.

What constitutes product
quality?

Product quality describes a
product’s capability to meet user
standards. Here are some ques-
tions to consider when evaluating
a product’s quality:

Does it solve a problem? No
product would exist if it weren’t
solving or improving something.
The extent to which it fixes the

r y

L
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Quality of a product is important.

intended problem helps to deter-
mine its quality.

Is it easy to use? A high-qual-
ity product shouldn’t be compli-
cated to use. Customers shouldn't
have to spend too much time try-
ing to figure out how to assemble
or work it.

Is it polished? Colors, dimen-
sions, fonts (if applicable) and
other elements of design should

be in alignment. The product
shouldn’t appear cheap in any
way.

Is it efficient? The product
should not only get the job done
but do so efficiently. In other
words, it should deliver quickly
and require minimal effort from
the consumer.

Is it tailored to your custom-
ers? The product should be tai-

lored specifically to users’ needs,
showing that you understand
your customers and are willing
to accept any recommendations
they voice.

6 reasons product quality is
important

Improving your product qual-
ity is paramount to your business’s
bottom line. Here are six reasons
product quality is important:

1. It builds trust with your
customers

Most businesses won't succeed
if they can’t build customer trust;
countless potential sales are lost
when brands fail to make deeper
connections with prospective buy-
ers. By contrast, when you gain
the confidence and loyalty of con-
sumers, you have more freedom
to make decisions such as raising
prices.

Humanising the company also
can help customers connect with
your brand. One way to do this
is to create newsletters or social
media posts that show updates
and photos of what employees are
working on.

2. It fuels recommenda-
tions

Most people trust recommen-
dations from friends and family
above all other forms of adver-
tising when making a purchase
decision. This is why, when it
comes to influencing consumers,
nothing comes close to beating
word of mouth.

Word-of-mouth recommenda-
tions can be a persuasive factor in
both online and offline purchas-
ing decisions. Friends and family
want to know if someone similar
to them had a good experience
with a product.

3. It results in fewer customer
complaints and returns

Marketing studies have proved
again and again that companies
that produce high-quality prod-
ucts obtain more repeat business.
Spending more time and money
upfront perfecting a product
before it hits the market will min-
imise customer complaints and
returns.

The more successful compa-
nies are at pleasing customers dur-
ing their initial experience with a
product, the more likely they’ll be
to see repeat purchases from those
customers. -www.business.com

HERE are five tips to ensure high
product quality:

1. Implement a quality man-
agement system

A quality management sys-
tem is a set of business prac-
tices comprising the planning
and execution of delivering a
product. The system includes
principles that help to prepare
a product for its launch, such
as customer focus, leadership,
research and evidence-based

decision-making.

2. Build a product strategy

A product strategy details
information about a product
and the company’s vision for it.
Some points the strategy defines
include the customers, market,
competitors and business goals.
This strategy serves as a roadmap
for your product’s journey, from
creation to launch.

3. Consider competitors

Considering your competitors

is an important part of devel-
oping your product. What are
they doing that you aren’t (and
vice versa)? How are their prod-
ucts performing? What works for
them and why? Answering these
questions will put you in a better
position to compete with similar
businesses in the market.

4. Listen to your customers

Don’t be afraid to ask
your customers how you can
improve your products. Use

How to ensure product quality

any negative feedback to learn
more about your customers and
help your products better meet
their needs.

5.  Always
products

It's essential to test every
product before launch so you
can anticipate how buyers might
react to the product and see what
changes you might need to make
before you release it to the pub-
lic. — www.business.com

test your
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How pandemic has A personalised approach

shaped eating and
drinking habits

BRIEF:

» This pandemic has left its
mark on eating and drinking
habits, according to the Inter-
national Food Information Coun-
cil. One in three consumers said
they ate healthier in 2020, IFIC
found. Those under the age of 45
were most likely to make more
healthful choices, according to
the research.

- At the same time, the eating
habits of 19% of those surveyed
became less healthy during the
past year. Women were 14 points
more likely than men to tip
toward indulgence. More than
one in five consumers overall
admitted to stress eating during
the pandemic, while one in four
turned to comfort foods.

- Many consumers sought
out energy boosters, with 28%
drinking more caffeinated bever-
ages. And while 22% drank more
alcohol — with men and younger
consumers more likely to imbibe
— roughly the same amount
tried to cut back on booze. The
results of the IFIC survey reveal
consumers’ efforts to balance
competing impulses, and the
depth of their excitement and
uncertainty about 2021.

INSIGHT:

Stress has a powerful effect
on what people eat and drink.
Sheltering in place, pandemic
fears and economic uncertainty
have pressed different and at

times competing impulses —
eating healthy but also indul-
ging, gaining energy during the
day but then trying to relax at
night.

The coronavirus has made
immunity-boosting and health
a focus for many individuals.
IFIC’s annual Food & Health
Survey, which was conducted in
April, found about one in five
consumers said they were mak-
ing healthier choices than usual
because of the pandemic. One
of these is plant-based options,
which had been growing pre-
COVID thanks to the “health
halo” of these foods and bever-
ages. The segment was top of
mind for consumers, with 22%
hearing about it in the past year,
according to the recent IFIC
research.

Similarly, more than one-
fifth of consumers overall said
they drank more functional
beverages, with men and those
younger than 45 years old more
likely to increase their con-
sumption. The trend is driving
innovation and new product
introductions

The pandemic’s normalisa-
tion of working from home and
remote schooling also have chal-
lenged many consumers’ energy
reserves. This has pushed many
people to turn to caffeinated
beverages for an extra boost.
- www.fooddive.com

to health and care

NETCARE is striving to change
healthcare for the better.

The Netcare Group offers a
unique, comprehensive range of
medical services across the health-
care spectrum to serve all health
and care needs. The focus is on
implementing sophisticated dig-
ital systems to enable care that is
tully integrated, and an enhanced
experience for individuals across
the Group’s operations.

Netcare recognises that each
individual is as unique as their fin-
gerprints, with their own personal
circumstances, needs, fears and
expectations about their health
and care. This holistic view places
each person in the centre of all
they do, and encourages them to
fully participate in their health
and care journey with us.

Comprehensive range of
health and care services

e Netcare Hos-

teams using advanced technology.
Treatment plans are custom-de-
signed for each individual. Various
support services are also offered
to individuals during their cancer
journey.

* Medicross offers a range of
primary healthcare services in
dedicated medical and dental cen-
tres providing access to general
practitioners and dentists as well
as to pharmacy, X-ray, pathology,
and other healthcare services.

e Netcare 911 pre-hospi-
tal emergency medical services
include evacuation of patients by
road or by air as well as trans-
fer of patients between medical
facilities. Operations are directed
from a state-of-the-art national
emergency operations centre. It is
the only fully digitised emergency
medical service in South Africa

e Akeso offers specialised

in-patient treatment for a range
of mental health and addictive
conditions through multi-disci-
plinary teams in dedicated men-
tal health facilities across South
Africa. Outpatient services and
post-discharge support groups are
also available.

e National Renal Care (NRC)
provides comprehensive dialysis
and support services to persons
with compromised kidney func-
tion.

¢ Netcare Occupational Health
provides contracted occupational
health and employee wellness
services to companies ranging
from multi-nationals to smaller
enterprises, across all sectors of
the economy.

e Netcare is also a leading
private provider of nursing and
emergency medical education and
training in the country.

pitals provide acute
multi-discipli-
nary medical care
through its network
of world-class facil-
ities across South
Africa. These facili-
ties include centres
of excellence, emer-
gency departments
most of which have
accredited trauma
centres.

e Netcare Cancer
Care offers treat-
ment for all types
of cancers through
multi-disciplinary

f

e ardents

Our Netcare staff members and healthcare partners dedicate themselves to caring for each person who entrust their care to us
with compassion and respect. At a time when they are at their most vulnerable, we place each person at the centre of the health
and care we provide to them.

We thank YOU, the public, for acknowledging our commitment to caring and service excellence. Your votes have earned
Netcare Garden City Hospital and Netcare Rehabilitation Hospital 15t places in the Best Hospital and Best Rehabilitation Centre
categories respectively, in The Star Readers’ Choice Best of the Best Awards.

We value your trust and confidence in Netcare over the years. Thank you for your ongoing support of our healthcare services.

@m'&ﬁﬁfﬁx
—

whe W

You're in safe hands
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Impeccable track
record makes Bidders
Choice a winner

BIDDERS Choice was born out of a
need for a professional and ethical
service that recognises integrity
and respect in the auction and
property trading sector.

These principles are the bedrock
of their trading history of more
than two decades, underpinned
by experience and a hands-on ap-
proach in the industry.

They have a dedicated team
which continuously strives to im-
prove the auction experience for
buyers and sellers alike, be it at
on-site estate sales, commercial or
residential auctions or any of their
online events.

They are the logical choice for
clients interested in buying and
selling property — estate, commer-
cial or residential — or moveable
assets, including vehicles, trucks

and mining equipment.

This is especially as they are
a national auction house with na-
tional coverage and a client base
that covers various sectors of the
market, from corporate entities,
liquidators, financial institutions
to government departments, min-
ing houses as well as private in-
vestors.

With their head office in Gau-
teng, they also have offices in Cape
Town, Free State and KZN.

Offering clients peace of mind
based on transparency, service
excellence and guaranteed qual-
ity are among others the char-
acteristics that make Bidders
Choice worthy partners in every
auctioning and online experience.
Contact them now for exemplary
and dedicated service!

FOOD &

DRINKS

Best Bakery
Food Lovers Market
Fournos

Best Beer
Castle Lager
Black Label

Best Bread Brand
Albany
Sasko

Best Biltong
Takis

Best Bottled Water Brand
Valpré

Best Breakfast
Wimpy
Spur

Best Buffet Restaurant
Billy G
Mike’s Kitchen

Best Burger Take Away
Burger King
McDonald’s

Best Catering Company
The Gourmet Chef Catering
Parties & Occasions

Best Chicken Take Away
KFC
Chicken Licken

Best Coffee Brand
Douw Egberts
Nescafé

Best Coffee Shop
Seattle Coffee
Wimpy

Best Deli
Food Lover’s Market
Spar

Best Themed Restaurant
Chevvy Lane
Spur

Best Steakhouse
Meat Co
Spur

Best Energy Drink
Red Bull
Monster

Best Fast Food/Takeaway
KFC
McDonalds

Best Fish & Chip
Fish & Chip Co
Fishaway

Best Food Sauce
1000 Islands
All Gold

Best Food Spice Company
Robertsons
Ina Paarman

Best Fruit & Veg Store
Food Lover’s Market
Woolworths

Best Ice Cream Shop
Milky Lane
Paul’s Homemade

Best Online Alcohol Deliv-
ery

Uber Eats

Norman Goodfellows

Best Liquor Store
Liquor City
Ultra Liquors

Best Milk Brand
Clover
Parmalat

Best Pie Brand
London Pie
Mama’s Pies

Best Pizza
Roman’s Pizza
Debonairs Pizza

Best Greek Restaurant
Nikos
Zorbas Taverna

Best Italian Restaurants
Col’Cacchio
Vinny’s

Best Indian Restaurants
The Raj
The Royal India

Best Portuguese Restau-
rants

Nando’s

Calisto’s

Best Seafood Restaurant
Ocean Basket
John Dory’s

Best Sushi Restaurants
Ocean Basket
John Dory’s

Best Yoghurt Brand
Clover
Parmalat

Best Online Food Delivery
Uber Eats
Mr D Food

BiDDERSCHOICE

AucTioNs, PROPERTY SALES & VALUATIONS

www.bidderschoice.co.za
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WE WOULD LOVE TO HANDLE YOUR PACKAGE

Thank you South Africa and ALL
our loyal Customers for voting
The Courier Guy the BEST courier!!
We love to handle your package!

" : [ 2O
2%::11110;19 cimes =

BEST
TOPBRANDS | |

Voted in the top 3 Courier Companies in the T ——
Sunday Times Top Brands 2019

=

120 Depots
Thank you South Africa!

Courfr
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Winners of:

Best Courier Company in Pretoria - Pretoria News 2020
Best Courier Company in SA - The Star 2020

Best Courier Company in Johannesburg - Best of Joburg 2019

Best Courier Company in KZN - Zululand Observer 2019

Best Courier Company North West Province - Klerksdorp News 2019

Best Courier Company in Gauteng - Beeld 2020
Best Courier Company in Bloemfontein - Bloemfontein 2020

The Courter Guy

' WINNER

% Best Courier Company

.+'
{
= =
e

KLERKSDORP

BEST OF THE BEST
PEOPLE'S CHOICE
2019 AINARD 2019
Caagon

(Bgersler Spmaieyr
HAepednd b

The Courier Guy

s e vt
L WINNER
= Caiggory”
% Best Courier Company

“w 8~

e —

* INDEFERBENT

Jou keuse

Hisrmes word gesertifiseer dat

The Courier Guy

die Beeld-leters so tweede kevisa

BEST COURIER
SERVICE

The Courier Guy
,:5._ . .

ERDEMPDMNTER COLRANT
BEST CF BLOEMFONTEIN
READERS "CHOMCE

AVARDYS 2020

BEST COURIER SERVICE
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A reliable ‘guy’ you
can count on

EVEN at the height of
the lockdown, it was
to The Courier Guy
that many looked
for deliverance, to
excuse the pun, as
most people across
South Africa were not
allowed to venture
outdoors.

The Courier Guy
has built a strong
reputation through
strong customer
relations and effect-
ive personal service
since its founding in
2000. They not only
deliver parcels locally;
but have a well-estab-
lished national net-
work that renders fast
and efficient service.
International servi-
ces are also available
to all customers.

“The Courier Guy
always goes the extra mile, with
immaculate attention to detail,
understanding their customers’
needs and providing a service that
suits all,” says Contractors & HR
Manager Helga Steenkamp.

It is due to their consistency that
The Courier Guy continue to excel
in the Readers’ Choice awards as
they are a top favourite of consum-
ers for their ability to go the extra
mile when it comes to making a
delivery from point A to B.

The Courier Guy also stays up-to-
the minute with industry trends to

enhance their efficiency further
as seen by such products such as
‘The Courier Butler’, a dedicated
delivery service and www.xoc.co.za,
an ad-hoc internet offering as well
as their 100 popular Kiosk Counter
to door/counter concept, based in
the regional towns and now major
centres too, due to popular demand.

Another of their innovations,
‘Pudo Lockers’, enables clients to
send and receive parcels through
smart lockers located at shopping
centres, petrol stations, strip malls
or residential estates for extra con-

LIOKN

&SAFARI

PARK

THANK YOU FOR VOTING US THE

BEST TOURIST ATTRACTION

venience. Visit www.thecourierguy.
co.za to view their comprehensive
list of products and services.
When The Courier Guy Man-
aging Director, Stephen Gleisner
delivered a parcel as a ‘favour for a
friend’ in 2000 he could not have fore-
seen that a simple act of kindness
could turn into a viable nationwide
entity in time. He started out with a
single motorbike must be delighted
that from such small beginning his
brainchild has grown into an enter-
prise boasting an annual turnover
exceeding a billion rand.

GAUTENG'S
MUST-SEE

TOURIST

DESTINATION

Offering scores

of animal species
within close
proximity of the city

LION and Safari Park would
like to thank readers of the The
Star for voting them the best
local tourist attraction. They
always strive to improve and
to provide you with the best
of the best experiences. They
are committed to offer a safe,
enjoyable and educational visit
to all their guests. It is their
utmost pleasure to share our
passion and love for African
wildlife with you.

They take special pride in
Their Covid-19 safety proce-
dures. Their no-contact digital
screening method allows quick
access to the property. On self-
drives, there is no contact with
others and very limited but
safe contact with their staff.
They have received many good
reviews on their safety protocol
and in particular fantastic feed-
back on the cleanliness of their
restrooms.

Their game-viewing vehi-
cles, restrooms and restaurant
surfaces are carefully disinfected
before and after any contact.
Furthermore, their onsite
COVID Safety Monitors have
been appointed to screen their
staff daily on arrival and to con-
trol social distancing and the
wearing of masks throughout

the park.

Their Wetlands Restaurant
overlooks a beautiful wetland
with an abundance of birdlife
(as the name suggests). Their
giraffes, wildebeest, zebra, nyala
and ostrich frequently visit the
area in front of the restau-
rant. Just down the road from
Lanseria airport and within
close-proximity of Johannes-
burg and Pretoria, you don'’t
have to travel far to see over
60 animal species in pristine
bush.

The reserve is nestled in the
iconic Magaliesberg mountain
range and offers a beautiful
backdrop of rolling mountains.
Their unique facility will bring
you tantalisingly close to ani-
mals on self-drives and guided
tours while their three-hour
flagship full-safari and private
tour includes a stop along the
beautiful Crocodile River.

Entrance to the restaurant,
kiddies play area and curio
shops is free. Children under
the age of 12 are free on all
guided game drives and self-
drives and a 50% pensioner
discount applies to all activ-
ities.

Lion & Safari Park. Explore.
Discover.

ONLY 13KM FROM LANSERIA AIRPORT | FULLY COVID-19 COMPLIANT

SELF-DRIVES | GUIDED GAME DRIVES | PRIVATE TOURS | RESTAURANT | CURIO SHOPS | KIDDIES PLAY AREA

LIONANDSAFARIPARK.COM

087 1500 100 | INFO@LIONPARK.COM

50% PENSIONERS DISCOUNT

ON ALL GUIDED TOURS AND SELF-DRIVES
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BMW Bedfordview
continues to
thrive against the

odds

THE past year will be remembered
as a year of massive change for the
entire world. But before the Covid-
19 pandemic, it was also a year of
great change for BMW South Africa
and its dealers.

On January 2 2020, the company
moved onto a new online digital
sales platform which completely
changed the way customers buy
new cars. The website, www.buy.
bmw.co.za gave customers access
to nationwide stock 24/7, 365 days
a year.

Add the changing landscape of
Covid-19 and the sanitisation and
safety measures that this brought to

dealerships (not to mention the cost
pressures and the economic down-
turn), and the fact that BMW Bed-
fordview could continue its recent
history of winning big awards is
completely down to its committed
and dedicated 95-strong staff com-
plement, says BMW Bedfordview
Dealer Principal Guy Kilfoil.
“Over the past few years, our
Dealership has built up a wonderful
track record of success,” he says.
“We won MINI Dealer of the Year
in 2016, BMW Dealer of the Year
in 2017, Runner-up BMW Dealer of
the Year 2018, as well as several
divisional awards at the 2019 Dealer

BMW Bedfordview

of the Year competition.
“Winning an award of this
nature, in a year where so much
changed, and our staff had to deal
with so many things that are new
and unknown, is testament to their
commitment, dedication and pas-
sion towards our customers.”
Kilfoil, who joined BMW Bed-
fordview in 2016, following a 12-year

stint at BMW South Africa head
office as head of brand and market-
ing and head of corporate affairs,
says that dealing with Covid-19 and
the stresses this has put on custom-
ers means this award means even
more than in normal times.

“Our customers are under tre-
mendous pressure. They’re afraid
for their health, they’re afraid for

their families and they’re afraid for
the livelihoods. That our team could
make them feel safe and secure to
shop with us, and that their experi-
ence triggered these customers to
vote for us, is a massive feather in
the cap of all of our staff. They fully
deserve this award and we thank all
the customers who voted for BMW
Bedfordview.”

HEALTH

Best Weight Loss /
Slimming Salon
Weighless

Slender Wonder

Best Cosmetics
Manufacturer
Clinique

Estée Lauder

Best Rehabilitation

Centre

Netcare Rehabilitation Centre
New Day Rehabilitation

Best Medical

Centre

NHC Medical Centre
Medicross Medical Centre

Best Slimming
Formula
Herbex

Herbal Life

Best Emergency Medical
Service

ER24

Netcare

Best Diet
Formula
Herbex

Weighless

Best Hospital
Garden City Sandton
Medi-Clinic

Best Medical Aid
Discovery
Bonitas

Best Gym
Virgin Active
Planet Fitness

Best Health Shop
Dis-Chem
Clicks

Best Optometrist
Spec-Savers
Torga Optical

Best Pharmacy
Dis-Chem
Clicks

Best Vitamin
Brand

Solal

Clicks Essentials

Best Medical Gap
Cover

Discovery

Zestlife

E_23

THANKYOU FOR YOUR
VOTE OF CONFIDENCE

VOTED BEST.NEW CAR DEALERSHIP IN
THE STAR READER'S CHOICE AWARDS.

BMW Bedfordview is delighted we've been awarded 'Best New Car Dealership' in the Star Reader's Choice Awards.
Naturally we're proud of this achievement. But we're even prouder of the long-term relationships we've built with our
customers over the years. Thank you for your vote of confidence in us.

BMW Bedfordview
8 Kings Road, Bedfordview

Tel. 011 201 0000

www.bmw.co.zo/befordview

Uhe Btar
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THANK YOU
FOR VOTING US
BEST TYRE BRAND!

‘ _ / TN =~
@D

Since 1889, MICHELIN has innovated across the globe to offer a better
way forward, making your life in motion safer, smoother and more
sustainable.
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Michelin: giving you a
better way in motion

BRAND MICHELIN has been in
existence for over 130 years with the
sole purpose of “offering everyone
a better way forward.”

Over those years MICHELIN
has consistently set out to achieve
this purpose by developing ground-
breaking products and services that
contribute to the everyday lives of
people across the world, through:

« Innovation in products and
services: With R12.8 billion (700
million Euros) spent every year on
Research and Development (R&D),
innovation is one of the pillars of
Michelin’s strategy to stand out
from the competition. This is made
possible through the seven R&D
centres in different parts of the
world.

« Innovation in communica-
tion: This is championed by the
Michelin Man. Today, Michelin
enjoys strong brand awareness due
both to the quality of its products
and to the Michelin Man, who has
been a part of the brand for more
than a century and recently was
named Icon of the Millennium by

Advertising Week.

« Innovation in motorsports:
Motorsport is the Group’s other test
lab and for more than 100 years,
Michelin has been developing
track-to-street technologies and this
experience on the racetrack allows
Michelin to develop tomorrow’s
mobility innovations.

Michelin’s passion for racing,
from Endurance, Rallying, MotoGP
or Formula E, spans more than a
century. Today, however, and into
the future, Michelin will prioritise
disciplines that are strongly focused
on sustainable mobility and show-
case tyre longevity.

Michelin’s track record in
Motorsports is unparalleled, being
the manufacturer with the most
world titles to its name in the
FIA (Fédération Internationale
Automobile) and FIM (Fédération
Internationale de Motocyclisme)
championships, including:

» More than 390 wins and 28
driver titles in MotoGP™

« 27 wins in the 24 Hours of Le
Mans (including the inaugural race

Michelin enjoys strong brand
awareness due both to the
quality of its products and to
the Michelin Man.

in 1923)

» 25 driver titles and 27 manu-
facturer titles in the World Rally
Championship (WRC)

Michelin is a brand that cele-
brates and supports the movement
of our daily lives and that can pro-
vide various services and solutions
around its core business, which is
manufacturing tyres that are more
efficient, safer and more environ-
mentally friendly.

LEISURE

Best Casino
Montecasino
Emperors Palace

Best Cinema
Ster-Kinekor
Nu Metro

Best Day Visitor Venue
Gold Reef City
Monte Bird Park

Best Golf Course
Sun City
Country Club Jhb

Best Guesthouse/BB
Royal Crown
La Rocca Guest House

Best Heritage Site
Robin Island
Cradle of Humankind

Best Holiday Resort
Sun City
Hartbeespoort Holiday
Resort

Best Hotel
Birchwood
Emperors Palace

Best Kiddies Party Venue
Wimpy
Spur

Best Local Tourist
Attraction

Lion Park
Apartheid Museum

Best Museum
Apartheid Museum
Constitutional Hill

Best Night Club
Cubana
Full Moon

Best Picnic Spot
Zoo Lake
Florida Lake

Best Point of Interest
Venue

Gold Reef City

Walter Sisulu Botanical
Gardens

Best Pub
Six Cocktail Bar
The Goodluck Bar

Best Amusement
Water Park

Sun City

Gold Reef City

Wide range of quality lighting for almost 60 years

ZEBBIES Lighting has been a
family-run, national retailer of
domestic lighting for over 59 years.
By importing lighting products dir-
ectly from manufacturers, they are
able to stock their 17 stores with
an exclusive and wide range of
lighting at competitive prices.
Once a small, local business,
Zebbies acknowledge that local

businesses have a daily struggle
and therefore strive to offer their
customers alternative options to
make a difference in the lives of
hard-working South Africans.
Support from the community is
the reason for their success, so they
love being able to give back to their
local communities through the
Zebbies cares initiative (for more

information, view @zebbiescares
Instagram page).

With the challenges that 2020
brought, they have worked hard
to provide a safe shopping experi-
ence for their customers, to provide
an alternative online shopping
experience. They have improved
their website (www.zebbies.com)
to ensure a safe, secure and has-

sle-free online shopping experi-
ence, including free delivery for
all online orders throughout South
Africa. They’ve also updated their
website’s advice page in order to
assist you in creating your own
lighting solution for all areas
within your home.

This year sees Zebbies continu-
ing to expand, allowing them to

ZEBBIES

Thank You

You've voted us Runner up for The Star
Readers Choice Award Competition,
under Best Lighting Store Category.

ALBERTON Pegasus at Newmarket, Cnr Ascot & Heidelberg Rd, Newmarket Park, Ext 15 ¢

011 869 1169 * alberton@zebbies.com

FOURWAYS Fourways Value Mart, Forest Dr + 011 568 0720 * valuemart@zebbies.com
NASREC Cnr Rifle Range and Nasrec Rd * 011 568 9237 * nasrec@zebbies.com
RANDBURG Cnr of Malibongwe Dr and Rocky Street, Strydompark, Randburg ¢

011 792 0424 - randburg@zebbies.com

ROODEPOORT Eland Ave, Allen's Nek, Roodepoort * 011 568 6667 * roodepoort@zebbies.com

XAVIER Cnr Xavier & Vleiroos Rd, Winchester Hills * 011 433 0446 - xavier@zebbies.com

FREE DELIVERY in SA for all orders on
www.zebbies.com

Stay inspired on ﬂ @
@zebbieslighting

provide a wide range of quality
lighting products at affordable
prices for more South African
homes. Open seven days a week,
visit your nearest Zebbies store,
where their trained sales consult-
ants will be able to provide you
with a free lighting plan for your
home, as well as complimentary
after-sales service.

9 Fourways

-_:.ZEBBIES_

e A

EABAIES

9 Nasrec
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DOTSURE thank The Star
readers for voting them SA’s
#1 pet insurance company

As an insurer that aims to
create fans not just policyhold-
ers, this award isn’t about win-
ning - for Dotsure, it’s about
innovating, delighting their
fans, and looking after their
people and communities. Win-
ning is the result.

They say you haven’t seen
the last of them; look out for
what they’re doing in 2021

because they have plenty more
tricks up our sleeves!

Boston’s Graduate+ Programme aims to
further job placement security for graduates

Ari Katz, CEO of Boston City
Campus

KNOWN for its innovation and high
academic standards, Boston City Cam-
pus now runs one of the most unique
programmes South Africa. Boston’s
programme remains the_first in ter-
tiary education in South Africa.

As one of South Africa’s leading
academic institutions, Boston focuses
on a well-rounded education, both aca-
demically and practically.

Boston students are now further
supported through the Graduate+ Pro-
gramme. This innovative programme
emphasises the confidence that Boston
and the market have placed in the high
quality of Boston qualifications and
Boston Graduates. Because of this,

Get in on the secret SA’s
best pet parents already
know about with

Premium Pet

pmm;,m\ -h.-,f/n-}\
"

i:]1§:3':ﬁ1l_ = L.

ata price that suits your pocket.

3 dotsure.co.za

Conilling Insarance, [

For a quote SMS ‘dotsure’ followed by your name
to 44347 or visit www.dotsure.co.za

[FSP3992E)

Boston guarantees that the Boston
graduate:

1. Will find employment;

Or

2. Boston will provide assistance in
helping the student to find employment;

Or

3. Boston will provide complement-
ary further studies to enhance the
graduate’s employability;

And

4. Boston, through the graduate’s
support centre will continue to provide
cost-free training in job search and CV
building to all its graduates.

“The Graduate+ Programme is part
of the Boston ethos of putting our stu-
dents at the centre of our educational
offering. We want our students to know
that they are supported through the
entire process of getting a qualifica-
tion. From the first day of their stud-
ies right through to completion and
finding a job, Boston will support the
student to ensure that he/she has the
requisite knowledge, skills and attitude
to tackle the market and be equipped
for the 4th Industrial revolution,” says
Boston CEO Ari Katz, who believes
in providing a personalised learning
experience, meeting the educational
and work environment needs of each
student.

This is facilitated through top aca-
demic instruction, accompanied by the
opportunity to develop practical skills
by exposing students to real workplace
environments, enabling students to dif-
ferentiate themselves in the competitive
workplace market.

To this end, the institution’s rigorous
academic programmes are reinforced
by a combination of academic support
and experience in the corresponding
industry through Boston’s dynamic
Work Integrated Learning Programme.
“Students need to be equipped with
workplace skills. Applying their aca-
demic knowledge in a real-life con-
text gives them a practical learning
environment to do just that,” says
Katz about the practical programme,
which also teaches students on-line
how to go out there and get a job in
their particular industry.

Students are kept informed about

WE
KNOW
SUCCESS
IS HARD-
EARNED.

- Postgraduate

= Degrees

- Diplomas

= Higher Certificates

= Occupational Courses

= Short Learning Programmes

Go to boston.co.za to learn more

APPLY NOW!

- Accredited by the British Accreditation Council.
- Accreditation Council for Business Schools
& Programs, United States of America.”

the latest developments in their particu-
lar field, both from their studies and
through their workplace opportunities.

Additionally, because the academic
institution’s exacting standards are in
line with international educational
requirements, Boston is accredited
by the British Accreditation Council
(BAC). This provides students with
a gateway to studies at international
institutions, and work opportunities.

For these reasons, Boston’s con-
fidence in their courses is such that
qualifications are now underpinned by
the Graduate+ Programme, as further
support to assist students in succeeding
in the workplace. This guarantee is sub-
ject to specified terms and conditions
that must be met during the course of
study, says Katz.

Eligible Boston graduates will have
to meet the necessary academic criteria
and ensure that they pass each year,
completing their qualification in the
requisite time frame.

“Boston qualifications aim to pro-
duce individuals who have an educa-
tion and are also job-ready”, explains
Katz. “Graduates are prepared with
training that puts them in a position
to walk straight out of their studies
and into a job. Our focus is on incor-
porating Work Integrated Learning
into all degrees and higher education,
enabling our students to develop the
necessary skills,” says Katz about the
programme, which is geared to help stu-
dents secure employment and achieve
financial independence. To this end,
Boston also offers courses in financial
independence to all students at no extra
cost.

“The Graduate+ Programme is a
further investment in our students’
futures. We are very excited to offer
the programme as testament to our
confidence in the standard of Boston
qualifications,” says Katz.

“We want our students to know that
they are supported throughout their
studies. They can rest assured in their
future security of finding employment
and achieving financial independence
after graduating from our tertiary insti-
tution,” concludes the Boston CEO.

Contact the Boston Call centre on 011
551 2000, visit www.boston.co.za

SO WEPROMISE
YOU A WORLD-CLAS
EDUCATION. -

BOSTON

City Campus

Education. For Life.

Serious about Education.
Serious about You.

PAYMENT PLANS. TEXTBOOKS INCLUDED.
National Call Centre 0861 BOSTON | 45 Support Centres Nationwide

Boston City Campus & Business College (Pty) Ltd Reg. No.1996/013220/07 is registered with the Department of Higher Education and Training as a private higher education
institution under the Higher Education Act, 1997 (Act No.101 of 1997). Registration Certificate No. 2003/HE07/002.

*Candidate for Accreditation of specific programmes.

Best Angling Shop
Mias Angling
Gani’s

Best Appliance
Store

Game

Makro

Best Arts & Crafts
Store

Art Africa

PNA

Best Bed Store
Dial-A-Bed
Sleepmasters

Best Built-In-
Cupboard Store
Builders Warehouse
KTB

Best Book Store
Exclusive Books
CNA

Best Butchery
Food Lover’s Market
Country Meat

Best Camera Make
Canon
Nikon

Best Carpet Shop
Heriz Gallery
Pak Persian

Best Cash & Carry
Devland
Africa Cash & Carry

Best CD / DVD
Store

Musica

HiFi Corp

Best Computer
Brand

Apple

HP

Best Computer
Store

Apple

Matrix Warehouse

Best Décor Store
@Home
Mr Price Home

Best Department
Woolworths
PEP

Best Discount
Store

Adams Discount
Centre

Crazy Store

Best DIY or
Hardware

Builders Warehouse
Cash Build -

Best Eyewear
Brand

Gucci
Ray-Ban

Best Everyday
Grocery Store
Checkers

Pick n Pay

Best Flea Market
Bruma

Rosebank Sunday
Market

Best Toy Store
Toys R Us
Toy Kingdom

Continued To Page 19




THE STAR

Friday, January 29 2021 19

Lekker

products for
the whole
family

TAKIS have had the privilege of
providing their customers with
the best biltong around since
1974. They are very proud of their
heritage and are Proudly South
African-endorsed.

Takis Biltong would like to
thank all their customers for
their continued support through-
out the decades.

Takis Biltong will continue to
serve them and keep making the
“Very Lekker” biltong they all
love so much. Takis Biltong ask
their customers to look out for
new and exciting products and
flavours in the future.

Whether you are travelling or
indulging in a family gathering,
make sure you enjoy a taste that
is purely South African tradition.

Making home
loans personal

SA Home Loans have received with
great delight the news that they
have once again come first in the
Home Loans category in The Star
Readers’ Choice 2020 awards. They
would like to thank their clients for
their ongoing loyalty as they are
part of the SA Home Loans family:
without their support they would
not have achieved this recognition.

They take great pride in this
achievement partly because they
are judged against long-established
financial institutions that have been
in the business of home loans for
many years and who have huge
client bases. The success is a tes-
tament to what makes SA Home
Loans different: their focus and
specialisation, speed and effi-
ciency as well as commitment and
dedication.

SA Home Loans was launched
in 1999 as South Africa’s first non-
bank home loan provider. They
have since entrenched themselves
as a specialist home loan company.
Their highly personalised approach
is supported by a team of profes-
sional home loan consultants who
are dedicated to providing clients
with the best home loan solution
— whether they are looking for a
new home loan or contemplating
switching their current bond.

SA Home Loans have a head office
in Durban and branches throughout
South Africa. They recently opened
a consolidated branch nucleus in
Midrand to service the Gauteng
area. Known as SA Home Loans
House - Gauteng, it will house the
five branches previously located in
Fourways, Boksburg, Roodepoort,

SA Home Loans House - Gauteng

Johannesburg South and Pretoria.
They believe the growth of the prop-
erty market in Gauteng warrants a
dedicated hub to achieve an even
higher standard of service to their
clients and partners. They thus aim
to consolidate themselves as the
favourite home loan provider in the

Gauteng area - offering the best
possible level of customer service.

SA Home Loans House - Gauteng
is situated at Hertford Office Park,
Waterfall Ridge - opposite the Mall
of Africa.

Contact them on 011 745 5000 or
Gauteng@sahomeloans.com

Best Gadget Shop

Best Men’s Clothing

Best Office Furniture

Best Paint Shop

Our heartfelt thanhs to
Ghe Star

Readers for yoting us

THE BEST

BILTONG BRAND

2020

JULIANA YOLANDY KASPER

SO UNBELIEVABLY
PERSONALISED.”

BERNADINE GEDULD

CALL US
0860246810

www.sahomeloans.com

“CUSTOMER SERVICE

Gadget Junction Stores Store Builders Warehouse
Woolworths Makro Jack’s Paint

Best Gift Shop Markhams Waltons
Continued From Page 18 Clicks ) Best Shoe Store

Takealot.com Best Nappy Brand Best Online Grocery Shoe City
Best Florist Huggies Store Tekkie Town
Netflorist Best GPS Pampers Woolworths
Ayanda The Florist Garmin Pick n Pay Best Shopping

Tom-Tom Best Nursery Mall
Best Flooring Store The Garden Shop Best Online Shoe Mall of Africa
CTM Best Jewellery Store Plantland Store Greenstone
Complete Flooring Browns Jewellers Superbalist

American Swiss Best Sports Equipment Zando Best Stationery
Best Tiling Store Store Store
CTM Best Lighting Store Sportsmans Warehouse Best Outdoor Store CNA
Italtile The Lighting Warehouse Mr Price Sport Cape Union Mart PNA

Zebbies Outdoor Warehouse
Best Furniture Best Supermarket Best Toiletry
Store Best Luggage Brand Brand Best Women’s Boutique Store
UFO Furniture Away Checkers Queenspark Dis-Chem
Coricraft Polo Pick n Pay Miladys Clicks

S, .ot “THE PROCESS 0!
BUYING A HOUSE
\ery WAS NEVER BETTER.”

“YOU ALWAYS GO THE'EXTRA'MI

VERNESSE DE BEER

We know what owning a home means to our clients. It's a place where
memories are made, where families and friends gather. A safe haven,
an investment for the future. That's why SA Home Loans is committed to
assisting more South Africans to get a home of their own.

BOND WITHUS SA Home Loans =

We are proud to be voted ‘Best in Home Loans’ in The Star Readers’ Choice Awards 2020 - it's a
testament to our dedicated consultants who go the extra mile to make sure as many home buyers as
possible achieve their dream.

To our clients who voted for us, we thank you for your support. To those who have not yet tried
SA Home Loans, we invite you to walk this life-changing journey with us.

y Durban 3856
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Clients are the jewel in their crown

WHEN lockdown hit in 2020 con-
sumers demanded lower-cost car
insurance to match their lower
monthly mileage. And rightly so.
We responded within six weeks
with a sustainable, fit-for-the-times
‘pay per Kk’ product called chilli. It’s
comprehensive car cover, but much
cheaper as you only pay for the
mileage you drive. And the positive
response from consumers has been
overwhelming, so thanks for that!
Chilli is the latest in a long line
of innovations that set King Price
apart. They’re still the only insurer
around to offer car premiums that
decrease monthly as your car loses
value. We just think it’s the fair and
logical way that insurance should

SERVICES

Best Auctioneering
Company

WH Auctioneers
Bidders Choice

Best Bus
Service
Greyhound
Intercape

Best Conference

Venue

Sandton Convention Centre
Gallager Estates

Best Construction
Company

WBHO

Murray & Roberts

be done.

What’s more, when you sign up
for their decreasing premium prod-
uct, which provides fully compre-
hensive cover, you can insure your
golf clubs, bicycle or hearing aids
for just R1 per month.

When they started out in 2012,
they made a commitment to #Mak-
ingADifference and one of the ways
they do this is by helping their
clients save money every month.
In eight years, they’ve saved their
clients over R200 million in decreas-
ing premiums. Paying it forward
even further, these clients have
the option to donate their monthly
decrease to a charity.

They’re also big on making their

Best Courier Company
The Courier Guy
RAM

Best Electrical Company
Big Electrical
Electro Surgeons

Best Employment Agency
Quest
Job Placements

Best Estate Agency
Pam Golding
Jawitz

Best Garden/Landscape
Company

The Garden Shop

Garden Talk

Best Hair Salon
Paul James
Carlton Hair

clients feel like royalty. This award
shows that they’re winning in this
area, and they’re grateful to every-
one who voted for them.

Some have gone so far as to call
them the king of
insurance. It’s a
crown they wear
with pride, and
a responsibility
they don’t take
lightly. And when
they pay out
nearly R7 million
in claims every
single day, as they
currently do, they
hope you sleep
soundly knowing

Best Home Security
Company

ADT / Fidelity

G4S

Best Internet Service
Provider

Telkom

Froggies

Best Local TV
Station

e-tv

SABC1

Best Nail
Salon
Sorbet
Soho NYC

Best Payroll
Service

Sage

Pastel

... to all the customers who voted us the BEST PHARMACY,
BEST HEALTH and TOILETRIES SHOP. We are here because of you.

GO Advertising 39016

that your personal and commercial
assets are in the king’s safe hands.

PS: King Price are entering the
life and funeral insurance market

soon. Watch this space!

Euupw

cheap car
insurance
DGR st ren

Best Plumbing Company
The Drain Surgeon
Plumb Link

Best Travel Agency
Flight Centre
Sure Travel

Best Service Station
BP
Engen

Best Radio Station
702
Kaya FM

Best Pest Control Company
Bugman
Rentokil

Best Property Rental
Company

Trafalgar

Rentprop

THE STAR

Best Pool / Jacuzzi
Company
Nets4Pool

Blue Lagoon

Best Windscreen
Fitment

Glasfit

PG Glass

Best Property
Development
Balwin

M&T -

Best Taxi
Company
Uber
Taxify

Best Wedding
Venue
Avianto
Suikerbossie

Dis-Chem

PHARMACIES
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2"9 because our
clients always come 1¢t

Thanks for voting for us in the

The Star's Readers’' Choice Best of the Best awards

c%flg* ngPrice

kingprice.co.za INSURANCE

FSP no. 43862 PERSONAL ¢ COMMERCIAL ¢ LIFE
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SPORTS

Best Golf Store
The Pro Shop
Golfers Club

Best Golf Driving Range
Huddle Park
The Golf Place

Best Local Rugby Club
Lions
Stormers

Best Local Soccer Club
Kaizer Chiefs
Orlando Pirates

Best Mountain Bike Shop
Cycle Lab
Chris Willemse

Best Mountain Bike Trail
Park

Braamfontein Spruit
Cradle of Humankind

Best Road Bike Shop
Cycle Lab
Chris Willemse

Best Sports Bar
The Artisan
The Radium Beerhall

Best Sports Supplement
Brand

USN

Futurelife

Best Watersports Shop
Mid Watersport
Decathlon

Best Extreme Sport
Skydiving
Rock Climbing

Supa Quick and Wheel Well
champion Child Road Safety

Supa Quick brand managrYoIandi
Grundeling with Peggie Mars of Wheel Well.

WHEN Supa Quick partnered with
Wheel Well, the non-profit organi-
sation dedicated to road safety for
children in South Africa in July
2020, the Covid-19 lockdowns had
taken a toll on people’s livelihoods.
Many lost their jobs or had their
income slashed which meant very
little or no money at all for some
of the essentials, amongst them,
child car seat for new parents.
The initiative involved the estab-
lishment of drop off points where
South Africans can leave unused or
unwanted child car seats at any of
the Supa Quick tyre fitment centres
around the country where they are
collected and Wheel Well cleans
and refurbish them for parents who
need car seats.

Peggy Mars, founder of Wheel
Well says: “The demand for child
car seats was evident with parents
reaching out for help, especially as
they became increasingly aware of
the extremely high risk involved in
not securing their children in the

Junior Stationery Kit:

School Bag, Pencil Case, Oil Pastels,
Colour Pencils, Glue Stick, Eraser, Ruler,
Scissors, Sharpener, 4x Blue Pens,

4% HB Pencils & Water Paint with Brush.

SLaper ek

supa quick<

Senior Stationery Kit:

correct car seats.”

The initiative
was followed by a
R100 000 donation
from Supa Quick
in September 2020
to equip Wheel
Well with an educa-
tion centre, where
parents would be
trained about child
safety in vehicles
and the correct use
of child car seats.

Wheel Well’s
office, storage and
repair shop located
in Randburg, now has the capacity
to process and distribute 200 child
car seats a month, catering for
parents who are in need and are
unable to afford car child seats.
Parents offer any donation they
can afford, and their children are
fitted with the right car seat that is
comfortable and offers maximum
protection.

With South Africa having shock-
ingly low usage of child car seats, it
is just as important for parents to
ensure that they not only acquire
a seat, but the correct one for their
child’s life stage, and install it prop-
erly every time they drive.

Supa Quick brand manager,
Yolandi Grundeling says: “Through
Supa Quick’s vast national foot-
print, we are able to make a real
difference in prioritizing children’s
safety.”

For enquiries, interested indi-
viduals may contact Peggie Mars at
Wheel Well at 072 385 7121 or email
peggie@wheelwell.org.za

School Bag, Pencil Case, Correction Pen,
4x Highlighters, Glue Stick, Eraser, Ruler,
Scissors, Sharpener, 3x Blue Pens,
3x HB Pencils & 11-piece Maths Set.

TYRE EXPERTS | CLOSER TO YOU

y
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WHEELS

Best 4x4
Toyota Hilux
Ford Ranger

Best Motor Raceway
Kyalami
Swartkops

Best Car Service Centre
Bosch
Car Service City

Best Car Rental Company
Avis Car Rental
Euro Car

Best Car Wash
BP
Autowash

Best Commercial Vehicle
MAN
Tata

Best Entry Level Car
Suzuki
Hyundai

Best Luxury Car
Jaguar
Mercedes-Benz

Best Motorcycle Brand
Harley-Davidson
Yamaha

Best Motorcycle
Dealership
Harley-Davidson
Indian Motorcycles

Best New Car Dealership
BMW Bedfordview
Mercedes-Benz Sandton

Best Panel Beater
Panel Lab
Auto Boys

Best Shocks & Brakes
Fitment Centre

Supa Quick

HQ

Best Spares Store
Goldwagen
Midas

Best Sports Car
Porsche
Maserati

Best Tyre Brand
Michelin
Goodyear

Best Tyre Fitment
Centre

Tiger Wheel & Tyre
Tyremart

Best Used Car Dealership
We Buy Cars
Audi West Rand

Best Used Spares Stores
Spares Gauteng
Joe’s Motor Spares

Best Glass Fitment Centre
PG Glass
Glasfit

Best Windscreen Fitment
Centre

Glasfit

PG Glass

Best Smash and Grab
Tinting Stores

Auto Armor

PG Glass

Best Vehicle Tracking
System

Tracker

Car Track

THA

NKYOU

FORVOTING FOR US

“T's & C's App

Promotion valid while stocks last,




THE STAR

Friday, January 29 2021 23

Food Lover’s Market
is still the guaranteed

best in fresh

FOOD Lover’s Market remains the
first port of call for the discern-
ing customer, the connoisseur, the
professional foodie and home cook
who are used to the exceptional
quality and variety that has always
been part of their core offering.
Testament to this is the fact that
the group continues to post impres-
sive turnover results - despite the
prevailing pandemic - by offering
customers consistent value, quality
fresh produce and a theatre-of-food
experience with a distinctive mar-
ket feel.

The company is on record as
saying that it responded to the
challenge posed by the health crisis
by increasing its range of groceries
and perishables, ensuring a con-
sistent supply of products from its
network of farmers and producers
and ensuring that all Covid-19 proto-
cols are in place to ensure the safety

of its team and customers.

In addition, the Food Lover’s
Eateries offer a wide variety of
affordable modern dishes and con-
venience meals which has contrib-
uted to their appeal among trendy
urban professionals.

This also explains why Food
Lover’s Market have taken the top
accolades in various categories of
Readers’ Choice, including Best
Bakery, Best Deli, Best Fresh Pro-
duce and Best Butchery.

The first thing they did when
the pandemic hit was to adopt a
proactive approach to ensure their
customers have a safe shopping
experience at all their stores across
the country, as well as in their oper-
ations abroad.

These measures range from con-
vening a Covid-19 crisis committee,
strict daily testing and isolation
protocols, as well as proactive deep

cleaning measures
at stores and Dis-
tribution Centres
by professional
cleaning compan-
ies contracted to do
the job. Team mem-
bers are screened
on arrival at work,
educated on protect-
ive and preventative
measures and the
stores follow the
guidelines from
the Department of
Health rigorously.
Food Lover’s Market have also
come to the aid of many vulnerable
families who were hit hard by the
pandemic through their sustain-
ability and social responsibility
arm, Earth Lovers. By working
with NPO’s and charities such as
FoodForward, Meals-on-Wheels and

Exceptional quality and variety are a hall

the Kolisi Foundation, Earth Lovers
assisted in various campaigns to
alleviate hunger in communities
impacted by the pandemic.

The Food Lover’s Market story
began in 1993 when brothers Brian
and Mike Coppin opened their first-
ever store in Access Park, Cape
Town.

25 years of building better lives

Thabo*. Tania*. Sive*.

They’re just a few of the more
than two million South Africans
DirectAxis have helped achieve
their goals over the last 25 years.

And the fact is, we all need a
little help sometimes.

A little help to get started, to
keep moving, to cross the line...

Thabo used his personal loan to
move on from being a taxi driver
to realise his dream of becoming
a qualified nurse. Tania set up a
professional kitchen so she could
pursue her passion of becoming a
master baker. Sive registered with
DirectAxis Pulse, the free-to-use
credit health rating tool from Dir-

ectAxis, to help her go debt free,
improve her credit score and secure
the money she needed to open her
very own fashion boutique.
DirectAxis is the largest and
most successful direct marketer
in the financial services sector, in
South Africa and on the continent,
and are proud to play their part

in helping people achieve their
goals.

After all, overnight successes
don’t happen overnight.

So if you have a dream, they can
make it a plan.

Talk to them today about helping
you build your tomorrow.

Visit directaxis.co.za

DirectAxis

FINANGCIAL SERVICES

mark of Food Lover’s Market.

[=

The rest is history as they say —
but what an exciting story the Food
Lover’s Market journey continues
to be!

Visit

their website

http://foodloversmarket.co.za for a
range of specials on offer and to
stay up to date with operational
hours.

of building
better lives

We all have

help sometimes.

your tomorrow.

Visit directaxis.co.za

a story to tell.

And every story has to start somewhere.
After all, overnight successes don't happen
overnight. And the fact is, we all need a little

Like Sive*, who always dreamed about owning her
very own fashion boutique. Thanks to a loan from
DirectAxis, Sive was able to take her dream off the
page and open the doors to her future.

For 25 years, we've helped over two million South
Africans like Sive write their success stories. And
we'd like to thank you, the reader, for nominating
us for this award. It means a lot to have our efforts
recognised and we will continue to play our part
in helping people achieve their goals.

So if you have a dream, we can make it a plan.
Talk to us today about helping you build

*name changed to protect customer privacy
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E'RE THE BEST
1 BECAUSE OF YOU

Thanks to you, we’ve been voted #1 for six years in a row

= . “ .. OUR DELI OFFERS YOU
WHERE YOU'LL ALWAYS PREMIUM QUALITY COLD MEATS

F l N D TH E B E s T l N FR E S H : At our deli department we take pride in offering you the widest selection of

Our farmers deliver the freshest fruit and vegetables right to our doorstep. So if quality local and imported cold meats. Because we know that when you’re a
you want to fill up on the best in fresh, come on over for quality greens that’ll connoisseut, only the best will do.
add a dash of inspiration to your cooking.
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L BEST DELI

(o I TS o« M- - A WORLD-CLASS
L ool - | BUTCHERY EXPERIENCE

When you’re looking for the best quality meat for you and your family, come
and explore the amazing variety on offer at our world-class butchery. You’re
sure to find the perfect cut every time.

BAKER'S BEST

You deserve only the best, which is why our master bakers are committed to
bringing you perfectly hand-crafted baked goods.
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THE BEST

FGOD LOVER’S MARKET &

Visit www.foodloversmarket.co.za to see all our super specials ﬁ Q




